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ENTREPRENEURIAL INTENTION OF THE YOUTH IN GAUTENG AND THE 
THEORY OF PLANNED BEHAVIOR 
Abstract 
Unemployment is a crisis that the South-African youth cannot avoid. This requires the youth to 
consider alternative career options such as entrepreneurship. The theory of planned behaviour is 
a model used to determine entrepreneurial intention of an individual which then ultimately 
predict an individual’s behavior to engage in entrepreneurial activities in the future. The study 
aims at determining if a significant relationship exists between the theory of planned behaviour 
and the entrepreneurial intention of the youth in Gauteng. The sample consisted of youth in 
Gauteng, aged between 18-34 years, currently working full-time, part-time, self-employed, 
unemployed or enrolled as a student. The data was collected using self-administered 
questionnaires, which was analysed using a regression analysis. The findings indicated that the 
respondents do have the intention to start a business, however the act of becoming an 
entrepreneur was not evident. Alternative tools need to be developed to promote 
entrepreneurship as a career option. 
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Introduction 
Entrepreneurship has become an everyday buzzword discussed amongst policymakers, 
researchers, academics, economists and even students (Keat, Selvarajah & Meyer, 2011:206). 
Researchers such as Maseko and Manyani (2011:171); Mudavanhu, Bindu, Chingusiwa and 
Muchabaiwa (2011:87), stated that the solution to unemployment and other socio-economic 
issues such as poverty can be addressed through entrepreneurship. Entrepreneurship results in 
the creation of new goods and services which will create new jobs and economic dynamism 
(Sathiabama, 2010:2). Entrepreneurship has been accepted globally as a developing strategy to 
enhance the economic state of countries and to increase entrepreneurial participation of the youth 
(Gwija, Eresia-Eke & Iwu, 2014:10). The continuous process of entrepreneurship will create 
continuous new opportunities for the unemployed population. 
Research studies conducted in developed countries will differ compared to emerging and 
developing economies, due to the differing economic states of these countries. South-Africa’s 
poverty rate is much higher compared to developed economies (Fatoki, 2010:88), thus 
individuals in South Africa may not have access to higher education compared to individuals in a 
developed economy (Herrington et al., 2015/16:54). These statistics should be considered when 
finding possible solutions for low entrepreneurial intentions amongst the youth.  
Despite the key role that the youth plays in the development of a country, limited research has 
been done to view entrepreneurship from the eyes of the youth, especially the obstacles that the 
youth face to start and maintain a business in a developing country (Dzisi, 2014:1). Fatoki and 
Chindoga (2011:162), noticed that there is a lack of accurate and systematic data on youth, 
especially youth entrepreneurship. 
According to Statistics South Africa (2017:11), the unemployment rate of the youth is very high 
(50.9% in January 2017). Given this high unemployment rate, a possible solution is the 
development of entrepreneurship amongst the youth. There are three main reasons why youth 
entrepreneurship development is needed within the South-African economy. Firstly, 
entrepreneurship appears to provide both pathways out of poverty and mitigation against severe 
poverty for some young people (Chingunta, 2016:1). Secondly, it offers a viable solution to 
economic growth and job creation. Lastly, it acts as personal fulfilment through increased self-
esteem and boosting the confidence of young individuals (Geldhof, Weiner, Bronk, Damon, 
Porter, Malin, Agans, Muelle & Lerner, 2013: 431).   
According to the general household survey of South-Africa in 2015, 710 139 youth individuals 
were enrolled at a higher education institution in 2015 (Statistics South-Africa, 2015:15), leaving 
approximately two million young people neither employed, nor enrolled at a higher education 
institution (Young People Fact Sheet, 2013:1). Taking these statistics into account, the research 
studies of Mbuya et al., (2014:233); Olufunso (2010:87); Malebana (2014:137); Musengi-Ajulu 
(2010:5); Gerba (2012:258); and Muofhe et al., (2011:345) only focus on students and graduate 
students, which only makes up 14% of the South-African youth population, leaving 86% of the 
youth unattended. Since only 14% of the youth are enrolled at a higher educational institution, 
entrepreneurship programs and courses will only be available to these individuals.  Gauteng is 
regarded as the hub of South-Africa, providing numerous employment opportunities, however 
the formal employment opportunities in South-Africa will not reduce the high youth 
unemployment rate, due to it being insufficient to create new jobs, therefore entrepreneurship 
needs to be recognised as an employment option for the youth (Sharma & Madan, 2013:5). To be 
able to this, the entrepreneurial intention of the youth in Gauteng needs to be determined, which 
this research intended to do, using the theory of planned behaviour.[DG1] 
This paper will be structured as follow: first literature will be provided, which will be followed 
by the problem statement, research objective and hypotheses. Next the research methodology 
and data analysis as well as the findings will be discussed. The paper concludes with some 
managerial implications and limitations of the study. 
Literature review 
The literature review will include a comprehensive overview of current literature on the topic 
youth entrepreneurship. The literature will start through the clarification of key terms, discussing 
a model that studies entrepreneurial intention and lastly, the youth entrepreneurial intentions in 
South-Africa. 
Clarification of key terms 
 Entrepreneurial intention 
Thompson (2009:676) defines entrepreneurial intention (EI) as "self-acknowledged conviction 
by a person that they intend to set up a new business venture and consciously plan to do so at 
some point in the future". 
 Youth Entrepreneurship 
Chigunta (2010) defines youth entrepreneurship as “the practical application of enterprising 
qualities, such as initiative, innovation, creativity, and risk-taking into the work environment 
(either in self-employment or employment in small start-up firms), using the appropriate skills 
necessary for success in that environment and culture.” 
Theory of Planned Behaviour 
A known theory to study entrepreneurial intention is the theory of planned behavior. Ajzen’s 
(1991:181) planned behaviour theory states that behavioural control and behavioural intention 
will ultimately predict the behavioural achievement of an individual as cited in Cameron, 
Ginsburg, Westhoff and Mendez (2012:2). Ajzen (1991:182) further states in the theory that the 
resources and opportunities available to an individual will ultimately determine the behavioural 
achievement. Therefore, this can be applied to the entrepreneurial setting of the intention of 
becoming an entrepreneur and the reality of becoming one (Robledo, Arán, Sanchez & Molina, 
2015:95). Understanding intention is a useful tool, especially in a phenomenon that is rare. 
Through the studying of intention, one can gain insights into new business initiation, without 
observing the initiation (Krueger & Carsrud,1993:315).  
Ajzen (1991:188) identified three conceptual determinants of intention which include, attitude 
towards the behaviour, subjective norm and perceived behavioural control. These determinants 
are based on the foundations of certain beliefs, stating that individuals will favour believes that 
have largely desirable outcomes and one will create unfavourable attitude towards behaviours 
that have undesirable outcomes (Ajzen, 1991:191).  
These three determinates have been applied to entrepreneurial intention in previous studies. The 
study of Majogoro and Mgabo (2012:69), applied the three determinants to the perspective of a 
student, thus, the literature will be discussed and applied in terms of the study done by Majogoro 
et al., (2012:69). 
 Personal attitude  
Personal attitude is an ethos about a specific issue at hand (Dinc & Budic, 2016:26). It refers to 
the degree of having a favourable or unfavourable attitude towards a certain action. It is the 
attitude towards starting a business and the confidence of an individual in becoming an 
entrepreneur (Linán & Chen, 2009:596). Given the research study of Majogoro et al., (2012:69), 
a student with experience with self-employment would have a positive attitude towards self-
employment. 
Many studies (Kolvereid and Tkachev, 1999; Dohse and Walter, 2009 amd Paço, Ferreira, 
Raposo, Rodrigues and Dinis, 2011:27) found that personal attitude has a positive effect on the 
entrepreneurial intention of an individual.  
 Subjective norm 
Subjective norms are the perceived pressure to act or not to act and the extent to which 
individuals will support an activity or behaviour. When measuring subjective norm in a research 
related context then the researcher will ask the participants about the support received from the 
given family, friends or colleagues when acting entrepreneurially (Dinc & Budic, 2016:27). 
Since the perception of these individuals is subjective, the factor has been labelled as subjective 
norm. Thus, if students are encouraged and trained to start a business, a more positive behaviour 
would be evident to act towards starting a business (Majogoro et al., 2012:69). Some authors 
(Kolvereid, 1996:278; Kolvereid and Tkachev, 1999:277; and Yordanova & Tarrazon, 2010) 
found that subjective norm is significant when predicting entrepreneurial intention.  
 Perceived behavioural control 
 
Perceived behavioural control refers to the ease or difficulty to perform a task or to start a 
business is based on the perception of an individual. It is also suggested that the more resources 
and opportunities available, and the less obstacles, the more control the individual would have 
over the specific behaviour (Malebana, 2012:36). The perceived behavioural control factor can 
be used as a good indication of how an individual will perform in a specific activity (Dinc & 
Budic, 2016:27).  Furthermore, it is also a controlled believe that one can start a business, thus 
students with confidence and believe to start a business would have a higher intention to act 
towards self-employment.  
Many researchers such as (Diaz-Garcia and Jimenez-Moreno 2010:261; Shinnar, Giacomin and 
Janssen, 2012:465; Siu and Lo 2013:147) studied the aspect of social norm, regarding the impact 
of cultural values and gender differences on entrepreneurial intention. Earlier studies of Chen, 
Green and Crick (1998:295) and Zhao, Seibert and Hills (2010:259) explored the last 
determinant of controlled behaviour, based on self-efficiency that measures entrepreneurial skills 
and the effect it had on entrepreneurial intention. All the factors determine the theory of planned 
behaviour, which determines the intention of an individual towards self-employment (Majogoro 
et al., 2012:70).  Many studies found that perceived behavioural control can positively influence 
one’s intention to start a business (Kolvereid, 1996:277; Ruhle, Mühlbauer, Grünhagen and 
Rothenstein, 2010:16; Paco et al., 2011:27).  
TBP was a significant model for this research study, as Krueger et al., (2000:416) recommended 
that TBP allows for better understanding and predicting entrepreneurial actions. It enables 
researchers to predict entrepreneurial intention. Therefore, Ajzen’s theory of planned behaviour 
was suitable for this research study. Figure 1 illustrates Ajzen’s (1991) entrepreneurial intention 
model, used in this study to determine the entrepreneurial intention of the youth in Gauteng. 
According to Ajzen (1991), the theory of planned behaviour, as illustrated in figure 1 are the 
only three variables that directly impact entrepreneurial intention, stating that all other factors 
would influence entrepreneurial intention through these three variables.  
Figure 1. Entrepreneurial Intention Model[DG2] 
 
 
 
 
 
 
 
 
Source: Adapted from Liñán and Chen (2009:597) 
Youth entrepreneurial intentions in South-Africa 
South Africa does not have sufficient individuals with the necessary abilities, skills and 
inspiration to establish entrepreneurial activities, which has led to the poor economic state of 
South-Africa (Benderman, Bezuidenhout, Hewett, Rensburg, Naidoo, Arrdt, Bank & Visser; 
2011:4) 
The current state of youth entrepreneurial intentions in South Africa is a worrying factor. The 
youth intention towards entrepreneurship is the lowest amongst all sub-Saharan African 
countries, with a TEA rate of only 15%, compared to the average of the sub-Saharan African 
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countries with 56% (Turton & Herrington, 2012:68) Additionally, only 1% of the youth has 
established a business (Turton et al., 2012:74). [DG3] 
Promoting entrepreneurship amongst the youth will emphasise that the youth do have alternative 
employment options by starting a new business, rather than waiting for an established business 
to provide a job (Sharma & Madam, 2013:2). These findings agree with Fatoki (2014:187) and 
Steenkamp, Van der Merwe and Athayde (2011:67), stating that if the youth will engage in 
entrepreneurial activities, these youth individuals will be less reliant on the government and 
achieve their own economic goals, higher income and more job satisfaction.  
Scrutinizing the South African environment, the study of Mbuya and Schachtebeck (2014:233) 
found that both entrepreneurship and non-entrepreneurship students in the urban environment 
had high intentions of pursuing an entrepreneurial career. Many studies (Gerba, 2012:258; 
Muofhe & Du Toit, 2011:345), have indicated that entrepreneurship students were more attracted 
to an entrepreneurial career than non-entrepreneurship students. However, the focus cannot only 
be placed on the youth that are studying towards a career. The study of Olufunso (2010:87) 
found a low entrepreneurial intention amongst graduate students in South Africa, suggesting that 
students prefer the steadiness of a job opposed to starting a business. These findings are in 
contrast with the study of Malebana (2014:137), reporting a high entrepreneurial intention 
amongst rural university students. Musengi-Ajulu (2010:5), found that fifty-two percent (52%) 
of youth graduates in South Africa have an attraction to becoming an entrepreneur. It can be 
concluded that most of the South-African graduates do have the intention to become an 
entrepreneur, but based on the TEA rate of the South-African youth, the intention to become an 
entrepreneur never turns into the reality of being an actual entrepreneur and this is the worrying 
factor.  
These findings only reflect the entrepreneurial intention of students or graduate students and do 
not include the youth in general, thus there was a gap in the literature [DG4]which this research 
study aimed at closing. 
Problem investigated 
South-Africa is faced with complex challenges in promoting economic development among all 
targeted groups, especially due to poor economic participation of the youth, which hinders the 
country’s economic growth and development. One of the reasons for the high unemployment 
rate and low entrepreneurial activities is due to poor participation of the youth in entrepreneurial 
activities (Department of Trade and Industry, 2013:10). Various government initiatives have 
been in place to address the issue of the low entrepreneurial activity in South-Africa. Despite 
these initiatives there areis still a low number of youth individuals that become or intend to 
become an entrepreneur (Kew et al., 2013:14). Herrington et al., (2014:40) stated that it could be 
due to the lack of awareness with regards to these existing initiatives. 
The Gauteng economy is mainly made up of tertiary sectors that require workers with the 
necessary skills and capabilities to perform a task. However, most of the youth population is 
unskilled or semi-skilled and therefore the formal sector will not create jobs for these individuals 
(Gauteng employment Strategy, 2012:11). To address the issue of the high unemployment rate of 
the youth, one needs to determine if an entrepreneurial intention is prevalent amongst the youth.   
[DG5] 
Research objective  
The primary objective of the research study was to determine if a significant relationship exist 
between the theory of planned behaviour and the entrepreneurial intention of the youth in 
Gauteng. 
Research Hypotheses 
The following hypotheses werewill be tested: 
H1+   There is a positive relationship between personal attitude and the entrepreneurial intention 
of the Gauteng youth  
H2+     There is a positive relationship between subjective norm and the entrepreneurial intention 
of the Gauteng youth 
H3+     There is a positive relationship between perceived behavior control and the 
entrepreneurial intention of the Gauteng youth 
Graphically the hypotheses can be illustrated as follows: 
 Research Methodology 
The study used a positivistic paradigm, which belongs to the category of epistemology and is the 
observed relationship with the knowledge that one is un-discovering (Zhou & Nunes, 2015). The 
choice of positivism is supported by firstly looking at the definition of positivism that states that 
“as a philosophy, positivism adheres to the view that only “factual” knowledge gained through 
observation (the senses), including measurement, is trustworthy.” (Crowther, 2008) 
To achieve the objective of this study, the research followed a quantitative research 
methodology. Quantitative research is used to provide numerical measurement and analysis of 
the data collected. Quantitative research is precise, concise and simple as opposed to qualitative 
research that tends to be more complex and aims to research a smaller population due to the fact 
that there would be too much data to analyse if one had a large population.  
A non-experimental design was used to collect data. A non-experimental design consists of 
various forms which include- descriptive, relationship, casual comparative and surveys (Larry, 
2010). Taken the National Youth Commission Act (1996) and the National Youth Development 
Policy Framework (2002) into account the individuals that fall in the age group of 14 to 35 years 
will be recognised as the youth of South-Africa. This is in ordinance with the African Youth 
Charter that defines youth between the age of 15 and 34 years. Therefore, the focus for this study 
was youth entrepreneurs between the ages of 18-35 years within the Gauteng region. 
Research design 
The research design process consisted of two phases, the first phase was to obtain the necessary 
literature on the topic of youth entrepreneurship and a model to predict entrepreneurial intention. 
This was done through consulting several academic books, journals and articles. The second 
phase consisted of the formal study that was conducted using a non-experimental design, to 
collect the relevant data. A survey was conducted on the youth within the Gauteng area to collect 
the relevant data for the research study.  
Sampling 
The non-probability purposive sampling technique was used. With non-probability sample the 
population do not have an equal or no opportunity to be selected in the sample and increases the 
chance of selecting respondents at random (Fox and Bayat, 2013). Neuman (2011:267), states 
that purposive sampling is based on selecting the sample with a specific purpose in mind. Thus, 
the researcher defined the target sample through means of a specific purpose to achieve the 
objectives of the study. 
The target population consisted of youth individuals that is aged between 18 and 34 years old 
that lives in the Gauteng region. The total population of Gauteng is approximately 12,9 million, 
of which the youth population makes up 34,5% thereof, thus the number of youth individuals in 
Gauteng is approximately 4,4 million (Statistics of South Africa, 2014).  
For a sample to be acceptable, the number of responses should be least 5 times the number of 
variables (Cooper and Schindler, 2011:429). A sample size in the scope of 150 to 500 is 
suggested. Therefore, a sample size of 250 respondents was ample for the study as it falls 
between the ranges of 150 to 500, which would take non-responses into account (Fox et al., 
2013:61).  
Data Collection 
Zikmund et al. (2013:68) distinguish between three different research methods which includes- 
survey methods, observation- and experiments. Taking the main objective of the study into 
account, a survey-questionnaire instrument was adopted to obtain the relevant data from the 
respondents. The self-administered questionnaire was distributed to youth individuals listed on 
the database of two individual organisations: (1) Johannesburg Digital Ambassadors (JDA) and 
(2) Reunert College within the Gauteng region. Hard copies of the questionnaires were 
distributed to Reuenert College and collected by the researcher, and an electronic copy of the 
questionnaire was distributed to JDA, through email and an online link.  
The research instrument consisted of two scale instruments, namely (1) nominal scale and (2) a 
Likert scale. The nominal scale was used to obtain demographic information from the 
respondents and the , for example gender will be coded as follow: (male = 1, female = 2).  
The Likert scale was used to examine the extent to which respondents agree or disagree with the 
statements given in the questionnaire. The questions included in the Likert scale, was used to 
measure the dependent variable- entrepreneurial intention and the following independent 
variables- personal attitude, subjective norm and perceived behavioural control. 
Reliability and Validity 
Reliability is defined “as the degree to which measures are free from errors and therefore yield 
consistent results” (Zikkmund et al., 2013:303). To determine the reliability of the study, the 
instrument was pilot tested on five  respondents. The results were compared to see if the 
instrument was reliable or not and thus the reliability of the project could have been improved 
(Fox et al., 2013:103). The internal consistency of the questionnaire was measured, using 
Cronbach alpha coefficient (). Cronbach alpha measures how well variables will measure a 
single construct (Andrew, Pederson, McEvoy, 2011:202). 
Reliability analyses 
The reliability of a questionnaire is measured through internal consistency of items using 
Cronbach’s coefficient alpha (). Internal consistency refers to the correlation between the items 
of the measuring construct. Thus, the Cronbach alpha was used to measure the correlations 
between the items and to determine how well the items are positively related (Sekaran & Bougie, 
2010:162). The higher the mean value of the inter-item correlation (r), the higher the Cronbach 
alpha () value and the more items in the Likert scale, the higher the Cronbach alpha () value 
(Warmbrod, 2014:35). If the items are strongly correlated, the internal consistency will be close 
and if the items are not strongly correlated, it will be close to zero (Vosloo, 2014:344). 
Cronbach’s coefficient alpha () was calculated for the questionnaire. The alpha values are 
illustrated in table 3. 
Table 3 Cronbach Alpha () Values 
Topic Number of questions Cronbach Alpha’s Coefficient 
Personal attitude 10 0.907 
Subjective norm 9 0.783 
Perceived behavioural control 8 0.918 
Entrepreneurial intention 10 0.941 
 
The acceptable Cronbach alpha value range from 0.7 and above, values that are below 0.7 can be 
interpreted as an unreliable scale (Tavakol & Dennick, 2011:54). The Cronbach alpha values for 
the five individual factors ranged from 0.6 to 0.9. Personal attitude (0.907), subjective norm 
(0.783), perceived behavioural control (0.918), entrepreneurial intention (0.941), had a 
Cronbach alpha value greater than 0.7, which indicates good internal consistency. Based on all 
the Cronbach alpha values, it can be interpreted that the questionnaire is reliable and reflects 
good internal consistency. 
Taking all the findings into considerations, the main objective of the study was to determine the 
if a significant relationship exists between the theory of planned behaviour and the 
entrepreneurial intention of the youth in Gauteng, through testing hypotheses H1+, H2+, H3+. It 
can therefore be concluded that personal attitude, subjective norm and perceived behavioural 
positively influences entrepreneurial intention and thus hypotheses H1+ (there is a positive 
relationship between personal attitude and the entrepreneurial intention of the Gauteng youth), 
H2+ (there is a positive relationship between subjective norm and the entrepreneurial intention 
of the Gauteng youth) and H3+ (there is a positive relationship between perceived behavior 
control and the entrepreneurial intention of the Gauteng youth) has been accepted.  
 
Validity 
Validity measures the degree to which a study succeeds in measuring what it is suppose to 
measure and to find differences within the study as true reflection of the respondents (Cooper & 
Schindler, 2011:245). Content validity was ensured through consulting subject matter experts of 
entrepreneurship, to determine if the questions in the instrument measures the specific construct 
in the question. Construct validity was determined through tapping into the theory of 
entrepreneurship and aspects relevant to an entrepreneur. Criterion validity was determined by 
measuring the instrument against the Entrepreneurial Intention Model (EIQ), developed by Liñán 
and Chen (2009:612). 
Results 
During the data collection process, 400 questionnaires were distributed, of which 364 
questionnaires were collected and 357 questionnaires were usable. This equalled an 89,25% 
response rate.  
The hypotheses of the study were tested, using a multiple linear regression analysis (Quinlan, 
2010:401). Two methods of data analysis have been identified: (1) Statistical Package for Social 
Science (SPSS) was used to analyse the data and present it in frequencies distribution tables and, 
(2) Microsoft excel was used to interpret data and visually present the data in different graphs to 
easily interpret the large set of data. 
Firstly, the demographic characteristics of the participants will be discussed, followed by the 
results of the inferential statistics and the frequency distributions. 
Demographic description 
The demographic descriptions include, age, gender, ethnicity, highest education and current 
employment status.  
In the total sample of 364 respondents, 7 respondents (1,9%) were aged between 14-17 years, 
229 respondents, were age between 18-24 years, which was the majority (62,9%), 121 
respondents (33,2%) were aged between 25-34 years and lastly 7 respondents (1,9%) were aged 
35 years and older. Being regarded as a youth individual, one can only be aged between 14-34 
years, thus, the age group 35 and older (7 respondents) were removed from the study, leaving a 
useable 357 responses. Based on the total sample of 357, 152 of respondents were males (42,6%) 
and 205 respondents were females (57,4%).  
The ethnicity distribution indicated that 180 respondents (50,4%) were Black, 154 respondents 
(43,1%) were White, 12 respondents (3,4%) were Indian or Asian and lastly, 11 respondents 
(3,1%) were Coloured.  
Based on the level of education, only 4 respondents (1,1%) have grade 11 or lower, 184 
respondents (51,5%) have grade 12 (matric), 49 respondents (13,7%) have a post matric Diploma 
or Certificate, 59 respondents (16,5%) have Baccalaureate Degree(s) and 59 respondents 
(16,5%) have a Post-Graduate Degree(s). The distribution of the employment status contributed 
in determining the percentage of youth that are currently pursuing entrepreneurial activities or 
would prefer the security of a permanent job. Therefore, 105 respondents (29,4%) are working 
full-time, 25 respondents (7%) are working part-time, 33 respondents (9,2%) are self-employed, 
48 respondents (13,4%) are unemployed and 146 respondents (40,9%) are students. 
The average youth respondent in this study is female, aged between 18 and 24 years, with an 
educational background of matric (grade 12), that is currently enrolled as a student or working 
full-time and do have the intention to start a business in the future, however the average 
respondent has not yet owned a business in the past.  
Inferential statistics 
Inferential analysis is a statistical process that is used to make certain conclusions and 
predications about a population, based on the analyses of a sample. This section aims at 
determining the entrepreneurial intention of the population by asking if the respondent has the 
intention to start a business or not and if a business has been owned in the past. The respondents 
then provided reasons for not continuing with self-employment.  
Entrepreneurial intention 
The respondents were asked whether they have the intention to start a business or not. This 
question was only relevant to the respondents that were working full-time, part-time, 
unemployed or a student. 198 respondents (77,6%) said “yes” they do have an intention to start a 
business in the future and 56 respondents (22,0%) said “no” they don’t have an intention to start 
a business in the future.  
After which the respondents were asked if they have owned a business in the past and if yes, 
why did they not continue with self-employment. The findings indicate that 49 respondents 
(15,1%) have owned a business in the past and 255 respondents (78,7%) have not owned a 
business in the past.  
Based on the 49 respondents that owned a business in the past, several reasons were provided by 
the respondents for not continuing with the business. Table 4 indicates that the most common 
three reasons were (1) business was a liability (2) financial challenges and (3) furthering 
education.  
Table 4 Main reasons for not continuing with self-employment 
  
Reason for not continuing with 
self-employment Frequency Percentage 
Main Reasons 
Business was a liability 6 12.24% 
Financial challenges 11 22.45% 
Furthering education 10 20.41% 
  Total  27 55.10% 
Other Reasons Other reasons 22 44.90% 
  Grand Total 49 100.00% 
 
Some of the other reasons provided by the respondents included that selling on credit led to the 
business not being profitable, the location of the business was not suitable, materials were stolen 
and the profits were to inconsistent, causing slow growth. It can therefore be concluded that the 
intention to start a business is evident, however only few have started a business in the past and 
did not continue with self-employment, based on the reasons provided before. Thus, these 
challenges can be one of the reasons for only having the intention to start a business, but never 
actually pursuing it.   
 Frequency distributions 
Frequency distributions were computed to capture the variables that are most relevant to the 
study. This included the dependent variable, entrepreneurial intention and the independent 
variables, personal attitude, subjective norm and perceived behavioural control. The frequency 
distributions were measured using a Seven-point Likert scale ranging from (1=Strongly disagree 
to 7= Strongly agree). The captured responses will be presented in a frequency table (see Tables 
5-9).  
Entrepreneurial Intention 
To determine the entrepreneurial intention amongst the youth, the respondents were asked to 
answer ten questions based on the intention to become an entrepreneur.  
Table 5 Frequency distribution table of entrepreneurial intention 
  
N 
Mean Median Mode 
Std. 
DeviationValid Missing
9.1 I am ready to do anything to 
be an entrepreneur 
353 4 5.01 5.00 7 1.739 
9.2 My professional goal is to 
become an entrepreneur  
354 3 4.60 5.00 7 2.038 
9.3 I will make every effort to 
start and run my own business  
354 3 5.05 6.00 7 1.825 
9.4 I am determined to create a 
business venture in the future 
354 3 5.42 6.00 7 1.663 
9.5 In my life I have participated 
in some sort of entrepreneurial 
activities 
354 3 5.26 6.00 6 1.728 
9.6 I have seriously thought of 
starting a business 
354 3 5.29 6.00 7 1.891 
9.7 I have the intention to start a 
business in the next year 
353 4 3.67 4.00 1 2.061 
9.8 I have the intention to start a 
business in the next five years 
352 5 4.75 5.00 7 2.071 
9.9 I have the intention to start a 
business in the foreseeable future  
352 5 5.43 6.00 7 1.798 
9.10 Overall, I consider 
entrepreneurship as a career 
option 
354 3 5.20 6.00 7 1.819 
Source: Author’s compilation 
Table 5 indicates that most of the respondents strongly agreed on the questions, with a mean 
higher than 5. The following question had the highest mean of 5.43 (Q.9.9) “I have the intention 
to start a business in the foreseeable future”, with 133 respondents (37,8%) strongly agreeing 
with this statement. Followed by (Q.9.6) with a mean of 5.29, “I have seriously thought of 
starting a business”, with 131 respondents (37,0%) strongly agreeing with this statement. 
However, there was one statement with a mean of 3.67 (Q.9.7) “I have the intention to start a 
business in the next year”, with 71 respondents (20,1%) strongly disagreeing with this statement. 
These findings indicate that there is an intention to start a business amongst the youth in 
Gauteng, however the intention to start a business is only in the foreseeable future and not within 
the next year, thus most of the respondents are not currently pursuing entrepreneurial activities 
or imminent in starting a business. Thus, the total entrepreneurial activity (TEA) rate for the 
Gauteng youth will not dramatically increase within the next year. Seeing that Gauteng is the 
hub for the growing economy (Molokwane, 2014), these findings will leave South-Africa in the 
same position with a low TEA rate of 15% amongst the youth, which is the lowest amongst all 
the Sub-Saharan countries.  
Personal Attitude 
The questions were intended to measure the positive or negative attitude towards becoming an 
entrepreneur, by answering ten questions.  
Table 6 Frequency distribution table of personal attitude 
  
N 
Mean Median Mode
Std. 
DeviationValid Missing
6.1 Being an entrepreneur implies 
more advantages than disadvantages 
to me  
349 8 5.38 6.00 6 1.432 
6.2 A career as an entrepreneur is 
attractive for me  
349 8 5.40 6.00 6 1.572 
6.3 If I had the opportunity and 
resources, I’d like to start a business 
348 9 6.03 7.00 7 1.393 
6.4 Being an entrepreneur would 
entail great satisfactions for me  
349 8 5.70 6.00 7 1.383 
6.5 Among various options, I would 
rather be an entrepreneur  
349 8 4.93 5.00 7 1.753 
6.6 I spend time learning about 
starting a business. 
349 8 4.29 5.00 5 1.941 
6.7 If I was offered a job which paid 
an attractive salary, I would not take 
the job, but rather start my own 
349 8 3.52 4.00 4 1.852 
business 
6.8 I am determined to work hard to 
become an entrepreneur.  
350 7 4.90 5.00 7 1.816 
6.9 I have the skills and capabilities 
to be a successful entrepreneur 
350 7 5.20 6.00 6 1.554 
6.10 Entrepreneurship is regarded as 
a desired career choice by the youth 
of South Africa.  
347 10 5.08 5.00 6 1.679 
Source: Author’s compilation 
Table 6 indicates that most of the questions had a mean higher than 5. The two statements with 
the highest mean, (Q.6.3), with a mean of 6.03, “If I had the opportunity and resources, I’d like 
to start a business”, with 178 respondents (51,1%) strongly agreeing with the statement and 
(Q.6.4) with a mean of 5.70, “Being an entrepreneur would entail great satisfactions for me”, 
with 122 respondents (35,0%) strongly agreeing with the statement. Taken the statement with the 
lowest mean of 4.29 into account, (Q.6.7) “If I was offered a job which paid an attractive salary, 
I would not take the job, but rather start my own business”, with 63 respondents (18,1%) 
strongly disagreeing with this statement.  
These findings can be interpreted that most the respondents do have a positive attitude towards 
becoming an entrepreneur. However, most of the respondents would rather take a job with an 
attractive salary, than to start a business, meaning that a steady income is more attractive than the 
risk of being self-employed. Thus, the respondent would not mind being an entrepreneur if the 
risks are low and the business is profitable. Hence the tendency to have a positive attitude 
towards becoming an entrepreneur is evident, but is prevalent with a list of requirements.  
Subjective Norm 
The questions were intended to measure the impact that society can have on the entrepreneurial 
behaviour of an individual, more specifically the acceptance that an individual would receive 
from peers, such as family and friends when becoming an entrepreneur, by answering nine 
questions.  
Table 7 Frequency distribution table of subjective norm 
  
N 
Mean Median Mode
Std. 
DeviationValid Missing
7.1 My family will support me to be 
an entrepreneur  
355 2 5.48 6.00 6 1.535 
7.2 My friends will support me to be 
an entrepreneur 
352 5 5.61 6.00 6 1.352 
7.3 My colleagues will support me to 
be an entrepreneur 
351 6 5.16 5.00 6 1.421 
7.4 My family will provide financial 
support to help start a business 
354 3 4.20 4.00 4 1.789 
7.5 My friends will provide financial 
support to help me start a business 
355 2 3.40 4.00 4 1.663 
7.6 I personally know someone who 
is an entrepreneur in my family.  
351 6 5.19 6.00 7 2.183 
7.7 My family will provide non-
financial support such as skills, 
knowledge and resources to help me 
start a business 
354 3 5.22 6.00 7 1.818 
7.8 My friends will provide non-
financial support such as skills, 
knowledge and resources to help me 
start a business 
355 2 5.05 5.00 6 1.653 
7. 9 Role models can encourage me 
to start a business 
354 3 5.88 6.00 7 1.338 
Source: Author’s compilation 
Table 7 indicates that most of the questions had a mean higher than 5. Two of the questions were 
predominantly agreed on, with the highest mean of 5.88, (Q.7.9) “Role models can encourage 
me to start a business”, with 144 respondents (40,7%) strongly agreeing with the statement and 
second highest mean of 5.19, (Q.7.6) “I personally know someone who is an entrepreneur in my 
family”, with 149 respondents (42,5%) strongly agreeing with the statement. Based on the 
findings, most of the respondents agree that society do have an impact on the decision-making 
process of becoming an entrepreneur. Thus, subjective norm is a contributing factor for an 
individual to become an entrepreneur.  
Perceived Behavioural control 
The questions were intended to measure the how easy or difficult it is to become an 
entrepreneur, by answering eight questions.  
Table 8 Frequency distribution table of perceived behavioural control 
  
N 
Mean Median Mode 
Std. 
DeviationValid Missing
8.1 To start a business and keep it 
working would be easy for me  
352 5 4.46 5.00 5 1.492 
8.2 I am prepared to start a 
workable business 
349 8 5.05 5.00 6 1.673 
8.3 I can control the creation 
process of a new business 
353 4 4.93 5.00 6 1.496 
8.4 I know the necessary practical 
details to start a business 
353 4 4.70 5.00 6 1.662 
8.5 It is easy for me to develop a 
new business idea  
354 3 4.67 5.00 5 1.577 
8.6 If I tried to start a business, I 353 4 5.12 5.00 6 1.502 
would have a high probability of 
succeeding 
8.7 I am prepared to learn 
whatever is necessary to become 
an entrepreneur. 
353 4 5.70 6.00 7 1.521 
8.8 I have potential to become a 
successful entrepreneur. 
353 4 5.73 6.00 7 1.379 
Source: Author’s compilation 
Table 5 indicates that some of the questions had a mean higher than 5. One of the questions were 
predominantly agreed on, with a mean of 5.70, (Q.8.7) “I am prepared to learn whatever is 
necessary to become an entrepreneur”, with 146 respondents (41,4%) strongly agreeing with the 
statement. The findings indicated that the perception of the respondents is that it would be easy 
to become an entrepreneur.  
Based on the findings of personal attitude, subjective norm and perceived behavioural control, it 
be concluded that these three variables of the TPB can predict the entrepreneurial intention of the 
Gauteng youth. The findings revealed that the Gauteng youth do have the intention to start a 
business in the future, based on the variables of the TPB.  
Regression analysis 
Regression analysis was employed to test hypothesis H1+, H2+ and H3+. The first step in the 
regression analysis is to conduct a correlation analysis on the dependent variable 
(entrepreneurial intention) and independent variables (personal attitude, subjective norm and 
perceived behavioural control). Table 10 indicates the correlation analysis.  
Table 10: Correlations[DG6] 
  
Entrepreneurial 
Intention 
Personal 
Attitude 
Subjective 
Norm 
Perceived 
Behavioural 
Control 
Pearson 
Correlation 
Entrepreneurial 
Intention 
1.000 0.822 0.362 0.842 
Personal 
Attitude 
0.822 1.000 0.396 0.790 
Subjective 
Norm 
0.362 0.396 1.000 0.396 
Perceived 
Behavioral 
Control 
0.842 0.790 0.396 1.000 
Sig.           
(1-tailed) 
Entrepreneurial 
Intention 
 0.000 0.000 0.000 
Personal 
Attitude 
0.000  0.000 0.000 
Subjective 
Norm 
0.000 0.000  0.000 
Perceived 
Behavioral 
Control 
0.000 0.000 0.000  
N Entrepreneurial 
Intention 
276 276 276 276 
Personal 
Attitude 
276 276 276 276 
Subjective 
Norm 
276 276 276 276 
Perceived 
Behavioral 
Control 
276 276 276 276 
Source: Author’s compilation 
Table 10 indicated that the dependent variable, entrepreneurial intention is positively correlated 
to the independent variables- personal attitude, subjective norm and perceived behavioural 
control. The level of significance indicated that the p-value  0,05, thus, the null hypothesis (H0) 
will be rejected and the alternative hypothesis will be accepted (H1). The independent variables 
personal attitude, subjective norm and perceived behavioural control are all inter-correlated, 
with a p-value  0,05.  
 
Coefficients 
Coefficient values determines if a relationship exist between the dependent and independent 
variables, which will then be assessed. The strength of the relationship can range from -1 to +1, 
if a value is zero, then there is no relationship and if a value is 1, then there is a relationship 
(Pallant, 2013:139). Table 11 shows the coefficients values for the independent variables.  
Table 11:  Coefficients of independent variables[DG7] 
Standardized 
Coefficients
B
Std. 
Error Beta
Lower 
Bound
Upper 
Bound
Zero-
order Partial Part Tolerance VIF
(Constant) -0.350 0.284 -1.235 0.218 -0.909 0.208
Personal 
Attitude
0.534 0.059 0.432 8.981 0.000 0.417 0.651 0.822 0.481 0.258 0.356 2.807
Subjective 
Norm
0.007 0.045 0.005 0.151 0.880 -0.082 0.096 0.362 0.009 0.004 0.783 1.277
Perceived 
Behavioral 
Control
0.600 0.059 0.514 10.245 0.000 0.485 0.715 0.842 0.530 0.294 0.328 3.046
Youth 
Educational 
Challenges
-0.061 0.035 -0.061 -1.752 0.081 -0.130 0.008 -0.056 -0.106 -0.050 0.692 1.446
Collinearity 
Statistics
1
a. Dependent Variable: Entrepreneurial Intention
Model
Unstandardized 
Coefficients
t Sig.
95.0% Confidence 
Interval for B Correlations
 
Table 11 indicated that the level of significance for the constant value is (p=0.218), indicating 
that the p-value , therefore the null hypothesis (H0) will not be rejected. The independent 
variables- personal attitude (p=0.000) and perceived behavioural control (p=0.000), indicated 
that the p-value  0,05, therefore the null hypothesis (H0) will be rejected and the alternative 
hypothesis will be accepted (H1). This can be interpreted that these independent variables 
contribute significantly to the model. However, subjective norm (p=0.880) indicated that the p-
value , therefore the null hypothesis (H0) will not be rejected, meaning that, the 
independent variable has a very small contribution to the model.  
Since the independent variables (personal attitude and perceived behavioural control) 
contributes significantly to the model, one needs to determine the amount of contribution made, 
which is determined by the unstandardized beta. Unstandardized beta can be interpreted as 
follow: for every one unit change in the independent variable, the dependent variable will change 
by X units.  
For every one unit that personal attitude increase with, entrepreneurial intention will increase 
with 0.534 units. And for every one unit that perceived behavioural control increase with, 
entrepreneurial intention will increase with 0.600 units. Based on the standardized coefficient 
value, perceived behavioural control (0.514) contributes most to the model and personal attitude 
(0.432) contributes second most to the model.  
Managerial implications 
The large number of youth unemployment has led to an interest amongst many researchers and 
governments to address this issue and promote entrepreneurship amongst the youth (Diaconu, 
Duto, 2015:15). In such a way researchers and governments can use the information to make the 
necessary changes to accelerate the growth rate of youth entrepreneurial activity. Government 
can introduce entrepreneurship as a subject in the secondary schooling system. The private sector 
can create internship opportunities for the youth, to obtain the necessary business management 
skills and financial skills. Furthermore, providing scholarships to study entrepreneurship courses, 
offer short courses to write a business plan. Universities, colleges and other business institutions 
can establish partnerships with the private sector to include entrepreneurship programs and 
courses that is both theoretical and practically. The youth itself can realise the impact that their 
contribution can make to the economy of the country and could possibly reconsider their future 
goals and career options.  
Limitations of study 
The findings of the study should be viewed considering the limitations of the study. The study 
was limited to a sample frame that only included the youth in the Gauteng region.  The findings 
cannot be generalised to all the youth in South-Africa. The data collection method, 
questionnaires could have caused for misinterpretation amongst the respondents. Furthermore, 
the close ended questions did not allow the respondents to give an opinion on the question and 
topic.  
Conclusion 
Gauteng is regarded as the economic hub of South-Africa (Molokwane, 2014). Based on this, 
most of the pressure will be placed on South-Africa to address the issue of youth unemployment. 
The findings indicated that the variables personal attitude, subjective norm and perceived 
behavioural control affect the entrepreneurial intention of the youth in Gauteng. Applying the 
theory of planned behaviour to the Gauteng youth, the study revealed that the youth in Gauteng 
do have the intention to start a business, but only in the foreseeable future and this will leave 
South-Africa in the same position with a below average total entrepreneurial activity (TEA) rate 
of 15% amongst the youth. Therefore, there is a need to promote entrepreneurship amongst the 
youth and alternative tools will be needed to transform the entrepreneurial intention into 
entrepreneurial action. Based on the statistics that only 14% of the South-African youth is 
enrolled in an educational institution, leaving 86% of the youth that is not enrolled in an 
educational institution, both government and the private sector will need to find alternative ways 
of transferring entrepreneurial knowledge and encouraging entrepreneurship as a career option. 
These tools could include- role models, incubation programs, workshops and coaching that will 
run outside educational institutions.  
It is of utmost importance to conduct future research on the topic of youth entrepreneurial 
intention, taken the high youth unemployment rate into account, since the issue has not yet been 
addressed. 
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